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CBS LED REVIEW OF EMERGING DATA ISSUES
SOCIAL MEDIA

1. Essential Message:
Social media are modern technologies used to generate and share information with a global reach, via virtual communities, that have opened excellent opportunities for data collection, dissemination of weather warnings and the promotion of NMHSs. 

2. Insights and recommendations
Insights
Social media providers normally use Web-based interactive platforms.  The wide-spread presence of such platforms, the global reach of Internet and Web services capabilities have opened excellent opportunities for the use of such tools to support data collection, dissemination of weather warnings and the promotion of NMHSs. 
Information gathered via crowdsourcing is probably the most immediate key benefit, providing current weather information on the occurrence of rain, snow, fog, etc., as well as on the impact of weather such as floods, snow slide, strong wind, etc., and yet on several activities such as trekking, gliding, sailing, etc. All can be documented by geo-located photos and videos, showing what is really happening in the field. 
Social media can constitute a powerful tool for the promotion or improvement of the image of NMHSs.

Recommendations 
All aspects and implications of social media, as well as of other close-related Internet technologies (e. g. Internet of things) must be watched closely by NMHSs
NMHSs should use such opportunities. Some already using. Private sector using 

3. Evidences collected
[bookmark: _GoBack]Information gathered via crowdsourcing is already providing current weather information by many NMHSs. Crowdsourcing is also helping on the impact of several weather-related events. Some NMHSs are successfully using social media to promote or improve their public image.
image1.jpeg
yERN
\0. 577




