	Session
	Exercise 11:  Communicating SEB study results

	Duration
	60 minutes

	Materials
	· For this exercise we will use Case Study 9 in Appendix E of the book “Valuing Weather and Climate”. This case study describes an economic assessment of improving meteorological and hydrological services in the Kingdom of Bhutan. Please read through this on Wednesday night (July 1st) to familiarize yourself with it.

	Objectives
	· To explore different methods of communicating the key findings of the Bhutan study to a variety of different audiences.

	Definitions
	Communication – the successful transfer of information, ideas and/or concepts from one person to another person, or group of persons.
Communications Strategy – a planned series of actions to raise the level of knowledge and awareness of a particular set of information or concepts through the use of a variety of mass media.
Social Media – media such as Facebook, Twitter, LinkedIn etc which are typically accessed individually and which enable and promote engagement in two-way communication.


	Instructions
	· Participants will work in small groups of two or three persons.
There are four individual exercises, one of which will be allocated to each group. The exercises are designed so that participants have to think about how best to distil complex information into simple, clear messages. The information to be communicated is that contained in Case Study 9, as above.

Exercise A:- You are invited to attend a “business breakfast” hosted by a group of business people prominent in the banking and financial sectors. You have been asked to give a 3-minute talk (no slides or graphics!) on the recently-published economic assessment of meteorological and hydrological services in the Kingdom of Bhutan.

Exercise B:- You will have a short (3 to 4 minute) interview on National Bhutan Radio about the recent publication of the economic assessment of meteorological and hydrological services. You will need to prepare notes for this.
Exercise C:- A newspaper editor has offered you a half-page of their paper to publish an article on the recently published economic assessment. This paper is part of the “popular” press and not a “quality” paper – so the article must be limited to 300 words. 

Exercise D:- You have been asked to publicise the recently published economic assessment through the social media. You have prepared an article and put it on Facebook, and now need to compose 6 messages for Twitter (140 characters maximum!) to advertise this Facebook article and direct people to it.
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